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ABSTRACT 

The purpose of this study is to designate “Entrepreneurial” metaphors of the Dumlupınar University FEAS Students that 

have taken Entrepreneurship Course. The research has been applied on a volunteer basis to the Dumlupınar University 

FEAS Students in Kütahya that have taken Entrepreneurship Course in 2017-2018 academic year. Within the research, 

voluntary students have been given open ended questionnaires in the form of “An entrepreneur is 

like…………………….………, because…………………………………..”. In accordance with the qualitative research 

design, content analysis has applied to the obtained questionnaire data. In the responses, it has been ascertained that 

students produced metaphors in 8 different categories for the theme of “Entrepreneurial”. In the examination of produced 

201 metaphors according to gender variables, it has been determined that the metaphors which female students has 

produced have feminine characteristics, and the metaphors which male students has produced have masculine 

characteristics. 
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1. INTRODUCTION 

Metaphor, in the meaning of trope, is expressed as “a word used differently from its original meaning 

as a result of a relevancy or analogy; using a word or concept in a way to have a different meaning 

apart from its admitted meaning” in the dictionary of Turkish Language Association. In Turkish, 

istiare is used to describe metaphor. Instead of the concept of metaphor, trope and istiare can be used. 

However, using istiare, which depicts analogic, is more suitable to describe metaphor. Since it is 

important usually for analogic to be the known and tangible, we can reach to the unknown and abstract 

one starting from here. To ensure this, stories, tales, similes and examples are used (Sofı, 2015:2). 

Metaphor (Phenomenology); is an element used to describe something via something else by 

simulating. It is a concept used differently from its original meaning as a result of a relevancy or 

analogy. It is also known as name alteration. The art of metaphor is done with intent to dynamise the 

narration and to invigorate the word used. It provides vitality, beauty, elegance, strength, depth or 

breadth to the word used (Morgan, 1998: 454). In this context, metaphor is a matter of concepts and 

thinking something via something else, neither a word nor explaining linguistic expressions. By 

definition, it is conceptual and used widely both in colloquial language and thought. Contrary to 

entrenched views, metaphor is not a tool anymore in which just creative, literary insights used, it is a 

valuable and cognitive magic which neither poets, philosophers, scientists, artists nor ordinary people 

can think and experience (Lakoff-Johnson, 2010: 14). 

2. LITERATURE REVIEW 

Metaphor was originally developed in 1980 as “cognitive, vertical view to metaphor” in Lokoff and 

Johnson's work “Metaphors We Live By”. While this concept was accepted as the art of speech and 

used in limits of literature and linguistics studies until 1980, it has become the center of 

mailto:dursunboz@hotmail.com
mailto:%0BKütahya%20Dumlupınar%20Üniversitesi,
mailto:%0BKütahya%20Dumlupınar%20Üniversitesi,
mailto:cengiz.duran@dpu.edu.tr


Social, Mentality and Researcher Thinkers Journal 

smartofjournal.com / editorsmartjournal@gmail.com / Open Access Refereed / E-Journal / Refereed / Indexed 
 

                                   105 

interdisciplinary studies by the influence of “Contemporary Metaphor Theory” suggested by Lokoff 

and Johnson in 1980 (Döş, 2010: 607). 

In the most common sense, metaphor can be expressed as “explaining something via something else“ 

or “explaining an unfamiliar phenomenon via a familiar phenomenon by simulating”. Metaphor is an 

element that strengthens a concept, which will be stated, by adding linguistic richness to narration, 

and provides a person to quickly apprehend the general idea that image points out. Most of the time, 

the meaning that a concept tries to give may not be able to express the full meaning. By the help of 

metaphor, language might be able to open up a horizon for simile, making a broader reference and 

pointing out. Hence, conceptual frame of the connotation in mind expands by means of metaphor 

(Türker, 2009:19). A great deal of philosophers state metaphor as “trying to depict something via 

simulating it to something else” and say that it stands for simile, trope or istiare in Turkish literature 

(Sekman, 2002: 210).  

With the metaphor, the distinction between what is said and what is intended to say can be removed 

by revealing hidden feelings and thoughts (Zaltman and Zaltman 2008: 43). Metaphor 

(Phenomenology) focuses on the facts that we notice but we do not understand deeply. It is an 

important part of our everyday life because we use perceptions, events, and tendencies in our 

environment with concepts. However, this familiarity does not mean that we fully understand the 

facts. Metaphors provide an appropriate research ground to find out the facts that sometimes we are 

familiar with and sometimes we do not understand (Yıldırım and Şimşek, 2005: 72). 

Metaphor; is to temporarily use the meaning of a word as a substitute for another word. It is to 

temporarily assign another similar meaning to a word, entity or concept by giving another entity’s 

name which is akin to it or by removing a word’s real name; to use a word’s meaning in a way to 

overshadow its original meaning through similarities; to give a name belonging to something else as 

a name to something else (Saruhan, 2005:1). Metaphor indicates the experience encountered that 

effects the thought representing something with its other aspect (Zaltman, 2004: 257). Metaphor is 

used when people want to discover something and understand it. Metaphor, which new generation 

theorists explains with some speculative concepts, reveals some aspects of some concepts (Yob, 

2003:133-134). Metaphor is to schematize a person’s perceptions, attitudes and behaviors, and events 

and concepts in his subconscious in his own way. The meaning that a person attributes to a concept 

or a fact is kept in the memory usually in the form of concept labels or in the form of analogous codes 

(Doğan, 2017:723). 

Metaphorical expression has been started to use by ancient philosophers, many philosophers in the 

history of philosophy have used metaphor to better express themselves and this has proceeded till 

today. More importantly, in the fields of thought in which abstract subjects are dealt with, it has been 

imperative that philosophers need metaphors to express their thoughts more clearly. It is possible to 

see traces of the use of the art of metaphor by Islamic philosophers. Ghazali, Ibn al-Arabi and 

Mevlana often used metaphors to describe their thoughts (Kutluay, 2009:12). In daily life, we can use 

metaphorical thinking to develop new perspectives, to say something new, to discover new worlds. 

Because of these claims, when appropriate, istiare can be processed metaphorically, but not every 

metaphor is to be evaluated as an istiare (Lakoff and Johnson 2005:11). 

3. DATA AND METHOD 

In order to form the dataset in the study, national and international researches on the metaphor have 

been examined. Studies of Lakoff and Johnson (2003), Yob (2003), İşcan (2005), Anık (2006), Aydın 

(2006), Jensen (2006), Çelikten (2006), Semerci (2007), Gürer (2008), Uğurlu (2008), Saban (2009), 

Korkmaz (2009), Botha (2009), Aydın and Pehlivan (2010), Çapan (2010), Doğan and Üngüren 

(2010), Döş (2010), Sarı (2010), Coşkun (2010), Sürgevil and Budak (2010), Afacan (2011), Saban 

(2011), Geçit and Gençer (2011), Gündüz et al. (2011), Güveli et al. (2011), Hacıfazlıoğlu et al. 

(2011), Eraslan (2011), Soydan (2011), Özsoy (2011), Bayraktaroğlu et al. (2011), Yüce and Demir 
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(2011), Korkut and Owen (2012), Gömleksiz et al. (2012), Karaırmak and Güloğlu (2012), Ünal 

(2012), Sadık and Sarı (2012), Sosyal and Afacan (2012), Akbaş and Gençtürk (2013), Erbay and 

Özbek (2013), Kaya (2013), Tortop (2013), Çalışkan (2013), Özbaş and Aktekin (2013), Özdemir 

and Akkaya (2013), Üye (2013), Aslan (2013), Özpolat (2014), Eren et al. (2014), Babacan (2014), 

Kaya (2014), Karaçam and Aydın (2014), Giren and Durak (2015), Doğan (2015), Zembat et al. 

(2015), Atik et al. (2016), Ayhan et al. (2016), Ekici (2016), Güler et al. (2016), Şenel (2016), 

Kayhaoğlu and Kırıktaş (2016), Temel et al. (2016), Duran and Dağlıoğlu (2016), Çelik and Arı 

(2016), Judge (2016), Tarasti (2016), Doğan (2017), Kaya (2017), He and Yang (2017), Kent and 

Lane (2017), Lynch and Fisher (2017), Tang et al. (2017), Tay (2017), Thibodeau et al. (2017), 

Tobing (2018), Drouillet et al. (2018), Neilson (2018), Briner et al. (2018), Burgers et al. (2018), 

Craig (2018), Şahin and Sabancı (2018) have been reviewed. As a result of the reviews, it has been 

determined that sentence completion and open ended sentences are used in the researches for 

determining metaphor. In the end, a form, in which “An entrepreneur is 

like…………………………………….……,because………….……………………………..” was 

written, was delivered to students and they were informed about the study and asked to fill the forms 

on a volunteer basis. For the research, content analysis that are frequently used in qualitative 

researches has been used. This method is an application in which the coding made within certain rules 

is divided into smaller categories with some words of text (Büyüköztürk et al., 2010). The metaphors 

created by the students in the study have been examined, the inappropriate ones have been eliminated 

and the metaphor categories have been created. 

4. FINDINGS AND DISCUSSION 

Of the 250 volunteer students who participated in the research, 201 metaphor for “Entrepreneurial” 

has been obtained. According to the produced metaphors, the students' demographic information of  

is presented in Table 1, the frequency information in Table 2, and the distribution according to the 

departments in Table 3. 

Table 1: Demographic Information 

The Students’ Departments Female Male Total Percentage % 
Business 1 14 10 24 11.94 
Business 2 30 18 48 23.89 
Business 3 17 8 25 12.43 
Business 4 28 11 39 19.40 
Economics 26 15 41 20.40 
Politics and International Relations (PIR) 12 12 24 11.94 
Total 127 74 201 100.00 

According to Table 1, when we examined the distribution of the students according to their 

departments; it has been observed that 11.94% of the students are Business 1st grade, 23.89% are 

Business 2nd grade, 12.43% are Business 3rd grade, 19.40% are Business 4th grade, 20.40% are 

Economics and 11.94% are Politics and International Relations. 

Table 2: High Frequency Metaphors 

Name of metaphor Female Percent % Male Percent% Total Percent % 

Animal Metaphors 22 53.65 19 46.35 41 20,40 

Vocational Metaphors 25 64.10 14 35.90 39 19,40 

Societal Role Metaphors 25 65.78 13 34.22 38 18,91 

Human&Nature Metaphors 10 62.50 6 37.50 16 7,96 

Courage&Risk Metaphors 8 53.33 7 46.67 15 7,46 

Technology Metaphors 12 92.30 1 7.70 13 6,47 

Well-Known Person Metaphors 7 58.33 5 41.67 12 5,97 

Other Metaphors 18 66.67 9 33.33 27 13,43 

Total 127  74  201 100,00 

According to Table 2, of the 201 metaphors, 127 (63.18%) were produced by female students, 74 

(36.82%) were produced by male students. Of the animal metaphors, 53.65% were produced by 
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female students, 46.35% by male students. Of the vocational metaphors, 64.10% were produced by 

female students, 35.90% by male students. Of the societal role metaphors, 65.78% were produced by 

female students, 34.22% by male students. Of the human and nature metaphors, 62.50% were 

produced by female students, 37.50% by male students. Of the courage and risk metaphors, 53.33% 

were produced by female students, 46.67% by male students. Of the technology metaphors, 92.30% 

were produced by female students, 7.70% by male students. Of the well-known person metaphors, 

58.33% were produced by female students, 41.67% by male students. Of the other metaphors, 66.67% 

were produced by female students, 33.33% by male students. 

When we examined gender variable of the produced metaphors according to proportional 

representation rate; in the categories of vocational metaphors, societal role metaphors, technology 

metaphors and other metaphors, it has been seen that female students show positive significant 

difference in comparison with male students. When we examined gender variable of the produced 

metaphors according to proportional representation rate; in the categories of animal metaphors, 

human and nature metaphors, courage and risk metaphors and well-known person metaphors, it has 

been seen that male students show positive significant difference in comparison with female students. 

This difference can be assessed by the culture’s masculinity / femininity dimension. In his research 

that he performed in 40 countries with more than 100.000 IBM workers, Hofstede (1980) has 

determined that culture has four dimensions (power distance, uncertainty avoidance, individualism 

and masculinity). As fifth dimension, he has added time orientation, which includes long-term and 

short-term perspectives, in his researches in Asia (Hofstede, 1994). 

Table 3: Distribution of Metaphors by Departments 
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Animal Metaphors 1 2.43 11 26.83 13 31.71 9 21.95 4 9.76 3 7.32 41 100 

Vocational 

Metaphors 
2 5.12 8 20.52 3 7.69 7 17.95 14 35.90 5 12.82 39 100 

Societal Role 

Metaphors 
6 15.79 12 31.58 1 2.63 8 21.05 6 15.79 5 13.16 38 100 

Human&Nature 

Metaphors 
6 37.50 3 18.75 0 0.00 2 12.50 3 18.75 2 12.50 16 100 

Courage&Risk 

Metaphors 
1 6.67 2 13.33 3 20.00 1 6.67 3 20.00 5 33.33 15 100 

Technology 

Metaphors 
4 30.77 3 23.08 1 7.69 3 23.08 1 7.69 1 7.69 13 100 

Well-known Person 

Metaphors 
1 8.33 5 41.67 1 8.33 4 33.34 1 8.33 0 0.00 12 100 

Other Metaphors 3 11.11 4 14.81 3 11.11 5 18.52 7 25.93 5 18.52 27 100 

Total 24  48  25  39  39  26  201  

Distribution of the produced metaphors by departments is presented in Table 3.  When we examined 

the produced metaphors according to proportional representation rate on the basis of departments; it 

has been observed that Business 1st grade students mostly produced 37.50% of human and nature 

metaphors, Business 2nd grade students mostly produced 41.67% of well-known person metaphors, 

Business 3rd grade students mostly produced 31.71% of animal metaphors, Business 4th grade students 

mostly produced 33.34% of well-known person metaphors, Economics students mostly produced 

35.90% of vocational metaphors and PIR students mostly produced 33.33% of courage and risk 

metaphors. When we examined department variable of the mostly produced metaphors according to 

proportional representation rate; the metaphors that PIR and Business 1st, 2nd, 3rd and 4th grade 
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students have produced have shown masculine characteristics. On the other hand, the metaphors that 

economics students have produced have shown feminine characteristics. 

Categorical Analysis of Entrepreneurial Metaphors 

The metaphors obtained by the answers of the students participating in the research are categorized 

and discussed under 8 titles. 

Animal Metaphors 

The students have produced a total of 41 metaphors in the category of animal metaphors. The fact 

that these metaphors are often carnivorous and predatory animals creates a perception that being an 

entrepreneur is difficult. Some of the participants' responses in this category are as follows; 

An entrepreneur is like a wolf, because; wolves are clever and careful enough (Participant 08, Male, 

Age 20). 

An entrepreneur is like a lion, because; it paddles its own canoe and never hopes for help from 

anybody (Participant 15, Male, Age 21). 

An entrepreneur is like a caretta caretta, because; it has courage to survive by overcoming hundreds 

of difficulties from the moment of hatching to it's arrival to sea (Participant 34, Male, Age 28). 

An entrepreneur is like a coyote, because; it sees and uses the opportunities that nobody has noticed 

(Participant 39, Female, Age 22). 

An entrepreneur is like a fox, because; it is open-eyed and it sees and uses opportunities beforehand 

(Participant 43, Female, Age 23). 

An entrepreneur is like a deer passing in front of lions, because; he takes the risk albeit the people 

above him that can tear him apart in sector (Participant 49, Female, Age 21). 

An entrepreneur is like a crocodile, because; just as a crocodile catches its prey suddenly without 

being seen in the water, an entrepreneur catches the job opportunities and ideas that he notices 

(Participant 58, Female, Age 20). 

An entrepreneur is like a honey bee, because; it is never lazy and works all the time (Participant 182, 

Female, Age 20). 

Vocational Metaphors 

The students have produced a total of 39 metaphors in the category of vocational metaphors. The fact 

that these metaphors are professions which requires creativity and innovativeness creates a perception 

that being an entrepreneur is difficult. Some of the participants' responses in this category are as 

follows; 

An entrepreneur is like a painter, because; just as a painter transfers the works, which he decided 

and dreamed, into the canvas, an entrepreneur brings the works into life (Participant 40, Male, Age 

22). 

An entrepreneur is like an artist, because; he needs to take risk and avoid banality (Participant 63, 

Female, Age 21). 

An entrepreneur is like a driver in the traffic, because; he needs to know where to stop, where to 

accelerate and where to be cautious (Participant 104, Male, Age 21). 

An entrepreneur is like a screenplay writer, because; he creates a nonexistent story and exhibits it 

(Participant 112, Male, Age 22). 

An entrepreneur is like an advertiser, because; he gains a place by advancing with new jobs, ideas 

and steps (Participant 128, Female, Age 22). 
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An entrepreneur is like an pilot, because; his job is too risky but the salary is satisfying (Participant 

166, Male, Age 22). 

An entrepreneur is like a boxer, because; he never afraids of the punches he’ll face (Participant 179, 

Male, Age 23). 

An entrepreneur is like an artist, because; an artist is always pursues new and authentic works 

(Participant 180, Female, Age 20). 

Societal Role Metaphors 

The students have produced a total of 38 metaphors in the category of vocational metaphors. The fact 

that these metaphors consist of protective and leading roles emphasizes that an entrepreneur has 

coordination skills, follows the ideas he has generated, and ponders. Some of the participants' 

responses in this category are as follows; 

An entrepreneur is like a person who devotes his life to his job, because; he always struggles to do 

good jobs (Participant 17, Female, Age 19). 

An entrepreneur is like an exemplary student, because; he never skipped any homework given, 

presented the idea of fruit yogurt and patented it (Participant 35, Female, Age 23). 

An entrepreneur is like a leader, because; he finds an idea or discovers and goes after it (Participant 

36, Male, Age 23). 

An entrepreneur is like a mother, because; just as a mother senses that her child is in danger, an 

entrepreneur also senses the danger beforehand (Participant 77, Female, Age 20). 

An entrepreneur is like a father, because; like entrepreneurs, fathers earn money for their families 

and take care of their households in the best way (Participant 81, Female, Age 21). 

An entrepreneur is like a little kid, because; he always asks questions, searches and has curiosity for 

learning (Participant 106, Female, Age 22). 

An entrepreneur is like a mischievous child, because; he is always in a enterprising mood until he 

gets what he wants (Participant 129, Male, Age 23). 

An entrepreneur is like a little child, because; he is always hungry for knowledge and thinks that 

knowledge has no limits (Participant 150, Male, Age 21). 

Human and Nature Metaphors 

The students have produced a total of 16 metaphors in the category of human and nature metaphors. 

In general, that people abide by the obligatory natural and environmental conditions to keep living is 

related to these metaphors. Human, who meets his own needs from nature and is also a part of 

ecosystem, sometimes buckles under the unruly rules of nature. Human, who is in relation with nature 

because of his necessities, has centralized himself by ignoring nature. This centralization has provided 

people with warrant to get involved in nature, and people has interfered directly. With this 

interference and the assumption that an entrepreneur has areas which he will dominate, disrupting 

natural life has been ignored. These metaphors creates the perception that these stem from the areas 

disrupted in natural life. Some of the participants' responses in this category are as follows; 

An entrepreneur is like a human body, because; everything in the body has to proceed neatly and 

systematic (Participant 11, Female, Age 20). 

An entrepreneur is like sky, because; it has a broad space and target audience (Participant 26, Male, 

Age 21). 

An entrepreneur is like a mountain, because; the entrepreneur has to be heavy, business life never 

approves being reckless (Participant 86, Male, Age 20). 
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An entrepreneur is like soil, because; always new ideas grow in it (Participant 147, Female, Age 19). 

Courage and Risk Metaphors 

The students have produced a total of 15 metaphors in the category of courage and risk metaphors. 

In general, these metaphors are closely related with the entrepreneur’s risk and courage in the process 

of enterprise. It has been observed that many entrepreneurs, who have changed the course of history, 

have taken risk and been courageous. Some of the participants' responses in this category are as 

follows; 

An entrepreneur is like courage, because; someone without courage gives up in the face of difficulties, 

never wins (Participant 5, Female, Age 21). 

An entrepreneur is like a fearless warrior, because; he loves taking risk and fights without fear 

(Participant 42, Female, Age 22). 

An entrepreneur is like someone who loves taking risk, because; apart from other people, an 

entrepreneur takes every kind of risks to reach the objective he determined (Participant 171, Female, 

Age 21). 

An entrepreneur is like a fearless warrior, because; he acts courageously by taking the chances, 

despite the consequences (Participant 198, Male, Age 23). 

Technology Metaphors 

The students have produced a total of 13 metaphors in the category of technology metaphors. In 

general, these metaphors are related with the entrepreneur’s catching up with the speed of change. 

Entrepreneurs who keep pace with the speed of change and go beyond the demands and expectations 

of customers survive. Technology is one of the active weapons of an entrepreneur since dynamism is 

of vital importance for the entrepreneur. Metaphors have been produced about technology due to 

these active weapons. Some of the participants' responses in this category are as follows; 

An entrepreneur is like google, because; it is quick, practical and systematic, and we can find 

whatever we look for (Participant 1, Female, Age 19). 

An entrepreneur is like technology, because; there is a personality inside waiting to explode and 

improving itself (Participant 20, Female, Age 20). 

An entrepreneur is like a radar, because; he is sharp-sighted, he sees opportunities and utilizes them 

(Participant 54, Female, Age 20). 

An entrepreneur is like a production machine, because; without machines working, there would be 

no manufacture and earning profit (Participant 119, Female, Age 24). 

Well-Known Person Metaphors 

The students have produced a total of 12 metaphors in the category of well-known person metaphors. 

In general, these metaphors are related to the entrepreneur’s passion, vision, making right decisions, 

being open to learning and doing his job with love in the process of enterprise. Some of the 

participants' responses in this category are as follows; 

An entrepreneur is like Steve Jobs, because; he did revolutionary innovations in the field of mobile 

phones (Participant 30, Male, Age 21). 

An entrepreneur is like Vehbi Koç, because; by expanding his circle of trade, he has brought 

innovation and advanced his lines of business in sectors such as food, domestic appliances, 

automotive, etc. (Participant 76, Female, Age 21). 

An entrepreneur is like Ryan and Casey Corporation, because; they built the world’s largest cargo 

company, UPS, with a bicycle and $100 (Participant 111, Male, Age 27). 
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An entrepreneur is like Gamze Cizreli, because; she has been successful in the service sector as a 

lady (Participant 133, Female, Age 22). 

Other Metaphors 

The students have produced a total of 27 metaphors in the category of other metaphors. These 

metaphors are related to the entrepreneur’s attitudes and behaviors and his creative and innovative 

ideas he has created with the effect of environmental conditions in the process of enterprise. Some of 

the participants' responses in this category are as follows; 

An entrepreneur is like a magnet, because; he knows where to take risk and he predicts when he will 

be successful, and pulls the success toward himself (Participant 2, Female, Age 18). 

An entrepreneur is like a lottery ticket, because; if you win, you will be a millionaire, if you lose, you 

will be content with what you have (Participant 12, Female, Age 20). 

An entrepreneur is like a tyre of the car, because; the car cannot move without the tyre, and there 

will be no entrepreneurship without the entrepreneur (Participant 151, Male, Age 20). 

An entrepreneur is like love, because; once it starts, you can never finish it without concluding it 

(Participant 181, Female, Age 20). 

5. CONCLUSION 

People use metaphors when they have trouble expressing something. In this study, “Entrepreneurial” 

metaphors of the students that have taken Entrepreneurship Course are discussed in 8 categories. It 

has been determined that 201 students who participated the study on a volunteer basis have produced 

metaphors. The number of the categorized metaphors are respectively; the number of animal 

metaphors is 41, the number of vocational metaphors is 39, the number of societal role metaphors is 

38, the number of human and nature metaphors is 16, the number of courage and risk metaphors is 

15, the number of technology metaphors is 13, the number of well-known person metaphors is 12 and 

the number of other metaphors is 27. The highest number of metaphors produced by the participants 

is the number of animal metaphors, 41, while the least number of metaphors is the number of well-

known person metaphors, 12. It has seen that the metaphors produced offset the basic characteristics 

(Topaloğlu, 2006:89) of an entrepreneur, which are the need for achievement, internal locus of 

control, tendency to take risk, uncertainty tolerance, when compared to self-confidence and 

innovativeness. 

When we examined gender variable of the produced metaphors according to proportional 

representation rate; in the categories of vocational metaphors, societal role metaphors, technology 

metaphors and other metaphors, it has been seen that female students show positive significant 

difference in comparison with male students. When we examined gender variable of the produced 

metaphors according to proportional representation rate; in the categories of animal metaphors, 

human and nature metaphors, courage and risk metaphors and well-known person metaphors, it has 

been seen that male students show positive significant difference in comparison with female students. 

This significant difference that the male and female students have can be assessed by the masculinity 

/ femininity dimension which Hofstede mentioned in the organizational culture. It seems that the 

metaphors produced by the male and female students are similar to the studies done. According to 

Şekerli and Gerede (2011); Masculinity / Femininity; is in the importance that is given to individuals 

and inter individual relations. The participation of the employees, solidarity, courtesy, equality, 

compassion and love in relations, which are dominant in the cultures having feminine traits, are in 

the forefront. In the cultures having masculine traits, autocratical and oppressive manners, passion to 

promotion, hardihood, importance of competition, ambition to make money ve materialist tendencies 

can be seen frequently. In their studies, Sargut (2010) alleges that the roles attributed to women are 

hurdles in the way to entrepreneurship, İpçioğlu (2011) claims that womens who are candidates for 

entrepreneurship have issues stemming from the culture, Morçin (2013) asserts that women’s level 
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of entrepreneurship is lower, and Öncül et al. (2016) claim that employers and their partners have 

masculine characteristics. 

An entrepreneur is known as the driving force that guides with his attitudes and behaviors in the 

development of a country. It can be said that this force is not fully developed due to having the 

communitarian cultural characteristics in our country. The present communitarian culture's 

tendencies to not to embark on an enterprise are expected to perform permanent changes in behaviors 

of the students having entrepreneurial potential through entrepreneurial training. In this context, 

entrepreneurial trainings can be energized through the students having entrepreneurial potential. By 

the help of this dynamism, a new playground is going to be open for the entrepreneurs who will take 

risk, see opportunities, be courageous, think innovative and be active in the information based 

transformation. With this trainings, this playground has to be open for all students in universities 

since it will contribute to enhance their practical life skills rather than being theoretical. 
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